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FAQs

	Q1
	What are the elements of the Social Digital Apprenticeship?

	A1
	The framework title of this qualification is Level 2 IT Application Specialist.  Within the qualification the DYA has created a pathway in Social and Digital Media.  The elements of the full framework are detailed below:

· EDI Level 2 Diploma in IT User Skills (ITQ) (QCF), plus:
· Sector Specific Unit – Principles of Marketing Theory

· Principles of Social Networking for Business 

· Social Networking for Business 

· Functional Skills Mathematics (Level 1 minimum requirement)

· Functional Skills English (Level 1 minimum requirement)

· Functional Skills ICT (Level 2 minimum requirement)

· Personal Learning and Thinking Skills (PLTS)

· Employee Rights and Responsibilities (ERR)

Further information on the framework is available from the Alliance of Sector Skills Councils website: www.afo.sscalliance.org


	Q2
	How is the Apprenticeship delivered?

	A2
	The Apprenticeship is delivered through 12 days of face-to-face training (two days induction plus 10 days of interactive classroom teaching) and completion of 64 Modules. The 64 modules consist of work-based tasks and assessment, and are completed via the DYA e-Learning and e-Portfolio platforms.



	Q3
	What modules are included?

	A3
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1 – What is Marketing?

2 – What Social Media do you use?

3 – Marketing Assessment 

4 – What is a Profile?

5 – Your own Video

6 – Different Social Networking Tools
7 – Personal Facebook

8 – Personal LinkedIn

9 – Use of Mobiles

10 – Personal Twitter

11 – Personal Google+

12 – DYA Community

13 – Followers
14 – Management of Profiles

15 – Content Schedule 

16 – Mobile Unbox 

30 – Prepare Content for Business

31a – Optimise Content for Business 

31b – Post Content


32 – Followers for Business 

33 – Social Bookmarking for Business 

34 – Listening


35 – Engagement


36 – Measurement 


37a – Growth of Tools for Business 

37b – Presentation to Employers

38 – Search Engine Optimisation 

39 – Responsibilities 

40 – RSS 

41 – Risks of Social Media 

42 – Policies 

43 – Review use of Business Keywords 

44 – IT Systems Now 

45 – Register with Analytic Tools 

46 – Community Building

	Q4
	What are the guided learning hours?

	A4
	Based on our modular approach to learning and assessment, the guided learning hours are 186.5:

· In-college time – 60 hours, (12 days: 2 days induction + 10 in-college days)

· E-Learning – 126.5 hours, (approx. 2.5 hours per week)

In addition, the apprentice will spend time on the following:

· Completion of assessment tasks – 106 hours, (approx. 2 hours per week)

· ‘Do’ Social Media - 380.5 hours, (approx. 7.5 hours per week)



	Q5
	What requirement are we looking for from Employers?

	A5
	· Communication / engagement with the apprentice 

· Time to be interviewed and listen to presentations 

· Involve the apprentice in business 

· Prepare to be challenged 

· Provide content 

· Understand own audience, brand and values



	Q6
	What technology is required by the Apprenticeship?

	A6
	Hardware should include:

· Access to a PC
· Video camera (can be on mobile phone)
· Headset / microphone, mobile device e.g. Smart Phone
Software should include:

· Access to E-mail (business and personal)
· Presentation tool e.g. MS PowerPoint
· Word processing tool e.g. MS Word and iTunes



	Q7
	Who is responsible for the recruitment of employers and learners?

	A7
	Where required, Liverpool Community College will take responsibility for the recruitment of your apprentice.  


	Q8
	Who is responsible for the Learner?

	A8
	In line with all other Apprenticeships, the Learner will be employed by a business, which has responsibility for that individual under statutory employer / employee guidelines and laws.  In addition, the Learning Provider will be responsible for managing and maintaining the relationship with the learner and fulfilling safeguarding requirements within their own guidelines and by any funding body.



	Q9
	How does the content incorporate functional skills and the 135 hours required?

	A9
	Learning for Functional Skills in Maths, English and IT has been embedded into the Social Digital Apprenticeship programme, details of which can be found in the Scheme of Work.  In addition, 90 minutes has been allocated in each of the face-to-face training days for a focus on functional skills learning and practice tests.  This time has been frontloaded into the programme to ensure that learners have the opportunity to achieve during the early stages of their Apprenticeship programme.  Additional e-Learning resources are also available to support self-directed learning for Functional Skills in the form of materials developed by League Football Association and inspired by the London 2012 Olympic Games.  The JISC-supported materials present the Functional Skills curriculum in a series of scenarios that are not only topical, but particularly suited to the target audience.  Other Functional Skills programmes, such as those provided by the BBC, are also available.



	Q9
	How are the modules knowledge and competence evidenced?  

	A9
	Evidence will be collated from a variety of sources: video / video recordings, written responses, witness testimonies, professional discussions, etc.  The most appropriate assessment method will be used for the relevant modules.  We will require Learners to upload files in some instances, online support and tutorial is provided to support them with this.  DYA's vision and ethos is to promote and embed digital and e-Learning materials wherever possible and this will, therefore, be the main theme throughout.  Evidence will also be apparent from the Social Media work that learners do for the business.


17 – Mobile Apps 	


18 – Listening (Personal)


19 – Aims (Personal) 


20 – Bookmarking 	


21 – Measure of Personal Networking 


22 – What is Blogging 


23a – Review Blogs 


23b – Create and do Personal Blog 	


24 – Event Planning 


25 – Business Brand 


26a – Choose Social Media Tools for Business


26b – Present Social Media Tools for Business 


27a – Profile Content Preparation 


27b – Set up Business Profiles 


28 – Choose Social Media Management Tools


29 – Get Ready for Content for Business	








47 – Report Social Media Activity 


48 – Analyse Website Analytical Data


49 – Analyse Webmaster Data


50 – Potential of IT 


51 – Niche Tools 


52 – More on Marketing


53 – Customer Relationship Management Systems	


54 – Report on Progress 


55 – Email Newsletters – Best Practice 


56 – Email Newsletters – Who? 


57 – Email Newsletters – What?


58 – Email Newsletters – How?


59 – Email Newsletters – Report


60 – Video


61 – Issuu Book


62 – Mobile Technology


63 – Final Report


64 – Review use of Social Media
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